
Promotional Packages module 
MX Online has introduced new functionality to sell a pre-defined package of registrations and other transaction types 

online, as a single purchase.  Predefining the package makes it possible to sell registrations with many of the special 

marketing rules that you have wanted for a long time:  

 Sell registrations for a fixed number of people instead of an open ended group, as with a table for 8 or a 
table for 10, or a golf foursome.  

 Sell registrations to multiple meetings as a single series, as with courses or a seminar series. 

 Package a membership with the registrations, so registrations are sold as an automatic benefit of 
membership.  

 Select a sponsorship level within a package and automatically have the system add the corresponding 
packaged transactions to the cart.  

 Set a custom price for each package, by automatically assigning a promo code that the client doesn’t 
need to know, or by setting a discounted price for registering the group as a whole. 

There are four components in this new module: 

 Package Listing web part 

 Package Processing web part 

 Package Items in the Shopping Cart 

 Transfer Registrant 

“Package Listing” – A New Web Part 

New templates and Advanced Finds are used to list promotional packages differently in different contexts.  

o The predefined templates for listing promotional packages and sponsorship packages both display an image and 
description included in the UX setup of the package. In addition, Promotional packages have an optional listing of 
the package components and a button to select the package.  

o Configuration of this web part consists of the same options as a standard Product Catalog: 

 Select Advanced Find View and identify any URL parameters to be used to filter. Predefined Advanced Finds 
that support this module have been setup to filter by Package Type, Meeting Setup ID (if applicable), publish 
to web, and an optional Package Grouping name that can be defined in whatever way you like. 

 



 Select an output format – a collection of side-by-side cards or a full-width lists. Both formats adjust to the 
device screen size per Bootstrap responsiveness. 

 

 Select a template, either “Promotional Package” or “Sponsorship Package”.  Either template can be used 
with any of the layout options.   

Templates for sponsorship packages display radio buttons for the different levels that are available in the 
package, and the user can select a level by clicking the applicable radio button before clicking the button to 
select the sponsorship package. Note that only a package that is setup in UX as a Package Type of 
“Sponsorship” will have the package levels that are displayed as radio buttons in the “Sponsorship Package” 
template. 

o Optionally, Promotional Packages can be identified with a particular Meeting Setup, and Sponsorship Packages can 
be identified with a particular Event Setup (parent of a Meeting Setup). For registration packages that are specific to 
a meeting, the Advanced Find assigned to an instance of this web part can be configured to read the Meeting Id 
from the URL so only the packages that are applicable to the current meeting are displayed. The package listing can 
be displayed either on the Meeting home page or the Register Me/Someone else/Group web part page, depending 
on whether the predefined package is offered as an alternative to the open ended group registration. 

o For packages that include a membership, an instance of the Packages Listing web part can be configured with an 
Advanced Find that selects only membership related packages, while other instances can be filtered to show only 
different types of packages.  This filtering is based on the values in two fields that are part of the Package Setup in 
UX:  

 The “Package Web Category” field, an option set that is system-generated and defines how the processing 
will handle the packaged transactions.  You should not change this option set, or add to it, because the MX 
module depends on these specific package types. 

 

 The “Package Grouping” field, an option set that is completely configurable by each client, to give you ways 
of grouping packages together, for whatever contexts you need.  Out of the box, the options are the ones 
used for corresponding OOTB Advanced Finds. Feel free to delete, add, change these options, and modify 
the Advanced Finds accordingly. 

  



 

Group Registration discounts can be implemented using Promotional Packages by setting up each package with a 
particular meeting setup, a particular quantity of registrations (select the registration type), and a predefined promotion 
code for each registration. In this case, both of the packages listed here are for the same meeting, but the promo code 
included in the package for 5 registrations is for a smaller discount than the promo code included in the package for 10 
registrations, so the package of 10 is a better deal.  The promo codes are automatically applied to all of the registrations 
in the selected package, without requiring the user to add a known code, so the discount is automatically tied to a 
particular group size.  

After selecting the package, the user will be allowed to assign as many registrant names as the number of registrations 
that were setup in the package. 

This would be a good example of a package listing that should be deployed on the registration page of the meeting on 
the same page as Register Me/Someone else/Group. These packages are an alternative to the standard open-ended 
group registration. Standard group registration is more flexible than a package because there is no predefined quantity 
of registrations, but there is no way to apply a discount for different quantities the way the package can. 



 

Sponsorship packages are different from Promotional Packages only in that they can be setup with multiple levels within 
the same package, so you can define multiple packages within a single package name. Each level has a minimum dollar 
amount that will be charged in the cart, and each level is setup with a particular set of packaged transactions. So when 
the user clicks on a radio button, they are not only selecting the dollar amount to be added to the cart, but also selecting 
which package of transactions will be created. 

A banquet table is a package of a particular number of attendee registrations, in this case, either 10 or 8. So if the user 
buys the sponsorship level with 2 tables for 8, they will be allowed to assign up to 16 registrant names as part of this 
package purchase. 

The format for this instance of the Package Listing web part is “Card decks – equal width and Height”, where each 
package is displayed as a “card”, and the height is automatically adjusted to be the same for all cards. 



 

 

Not all registrations need to be for the same meeting.  A Learning Series is a package of registrations, each one for a 
different meeting. It is like a package of sessions, where the sessions are defined as separate meetings. In this type of 
package, there is only one registrant for all meetings in the series.  If it were different registrants and different meetings 
they would be unrelated transactions, not a package.  



 

This example is also a Learning Series package, but in this case, the same “Promotional Package” template is being used, 
but the layout option selected is “Card Lists (full width)”.  This layout option allows you to accommodate as much 
content as you need, as if it were a content web part, which is valuable if you have to describe all of the events in the 
series.  This entire content block is being read from the Online Description in the setup of the Package. 

This package should be displayed on the Meeting Home page for all of the meetings in the series, as an alternative to 
registering for one meeting at a time.  You can design an Advanced Find that displays this Learning Series package only if 
the MeetingID has a particular attribute (e.g. Meeting type) set to indicate it is part of a learning series.  



 

  



 

“Package Processing” – A New Web Part 

When you select any package of any type, you are directed to a page with the “Package Processing” web part. This web 
part has several functions: 

 Display the packaged transactions that could require additional action from the user, such as identifying 
registrants. 

o The Packages web part automatically defaults each of the registrations in the package to a designated 
“placeholder” contact so if the user does not want to name the registrants right away, the registrations 
can be created in UX anyway in this temporary status, until the names are assigned at a later date.  

o The user has the choice to either assign specific named contacts right away, or go directly to cart and 
come back later to change names at any time. Any number of registrants can be named or left unnamed 
at this point. 

o Other types of transactions, such as membership join or bundled products, are displayed with the 
registrations, but they do not require action by the user in this web part. 

 Allow the user to identify registrants.  All registrants are contacts, unlike guests, so you either select an 
existing contact or add a new one. 

o When assigning a contact to a registration, you can start typing and autofill will suggest existing contacts 
that start with the entered text (first name and/or last name), similar to searching via Google.  

o If you click the “ + “ button, a form opens for you to create a new contact. All that is required is first 
name, last name, and email.  Additional contact information is entered as part of the registration 
process. Duplicate checking ensures that the user cannot create a contact that is a duplicate of an 
existing contact. 

 Send the package line items to the Shopping Cart. At any point, before or after identifying the group 
registrants, you can click “Check-Out” to add the package to the cart and proceed to the Shopping Cart page.   

 Allow the user to add registration options to each of the registrants. Optionally, you can click the “More” 
button to add registration options to some or all of the registrants, including badge, questions, sessions and 
guests. Note that the “More” button is only active for registrants who have been named. 



 



 

Additional Options 
Packaged Registrants can have details added through a new one page registration that includes the badge and 

questions.  Sessions and guests cannot be added through this page, however, because those are new transactions that 

would have to be processed in a separate section of the cart. 

 



Package Items – A New Transaction type in Shopping Cart 
Package Items are displayed in the cart alongside other transaction types, but they are processed differently, according 

to the package setup and processing rules for adding a promotional/sponsorship package to a UX invoice.  Package 

details are not displayed by default, only the name of the package. If you click the link to “see details”, the contents of 

the package are displayed, showing registration type, names, and the number of unassigned registrations. 

  

  



 
 

“Transfer Registrant” – A New Option in My Registrations 

 After the package has been purchased, the user can view the individual registrations from My 
Registration, and assign a new registrant contact from My Registrations, at any time until the meeting 
starts.  This Transfer Registration can be used to replace the placeholder contact with a specific contact 
or to reassign registration from one contact to another. 

 


